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Thank you for your interest in joining the Board of Governors at 
Ravensbourne University London. 

The world of higher education is changing rapidly and our particular 
area of operation, which involves the creative use of technology 
and new techniques, is moving faster than most. Innovation drives 
Ravensbourne. We’re proud to break boundaries. Ravensbourne 
people are as diverse as the city we occupy and the industries we 
serve. We are united by a desire to innovate and change the world 
through creativity.

Having successfully achieved University status this year, the 
Executive team and the Board of Governors are currently developing 
an ambitious new strategy for the next period. This will enable us 
to further our mission of shaping the creative leaders of the future, 
promoting in them an instinct for innovation that is cultivated from 
collaborative, creative, industry-led activity.

To help oversee the implementation of the strategy and to support 
us in defining and navigating our future, we wish to appoint 2 new 
Governors and 3 committee members to make sure we have the 
right breadth and depth of skills to make the most of challenges  
and opportunities ahead. 

We are very proud of our strong reputation the world over, 
recognised through the achievements of our students and alumni 
and celebrated through our many awards and industry accolades. 

We look forward to discussing the role with you.

Jonathan Drori CBE
Chair of Governors

Professor Linda Drew
Vice-Chancellor
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At every level – pre-degree, 
undergraduate and postgraduate, –  
we deliver the skills that enable creative 
people to be innovative, self-sustaining 
practitioners and leaders. 

The gulf between education and 
industry can stand in the way of 
achievement and prosperity. We seek 
to bridge this gap by creating close and 
mutually rewarding links between our 
courses and industry partners. We link 
research with real-world application 
and excel in the creative exploitation  
of emerging technologies.

Higher education is undergoing rapid 
evolution. Technology is racing ahead. 
The creative sector too is seeing 
unprecedented structural change. 
Setting strategy within such a fast-
changing environment is challenging. 
As we move into our next phase of 
growth and consolidation we will be 
intent on raising our game, for example 
by expanding our research activity, our 
industry and educational partnerships, 
and by increasing still further our 
students’ satisfaction. We will never  
be satisfied.

We are in the midst of an ambitious 
change programme, designed to 
enable us to continue to achieve 
our goals and meet the needs of the 
creative industries we serve. This is a 
key strategic plank for our future: our 
governance, organisation and operations 
management structure will continue to 
evolve and mature as we implement  
this programme.

About Ravensbourne

Our purpose is to transform the lives of our 
diverse student population through a unique 
specialist educational experience, giving them 
the wherewithal to flourish and become future 
leaders in the creative industries.
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The Greenwich  
Peninsula location

The building is home to state-of-the-art 
resources including an HD TV studio,  
2D and 3D rapid prototyping equipment, 
digital media studios and post-production  
suites, virtual environments, flexible digital  
teaching studios, and an incubation centre.

We need to make the most of our location 
- both our own physical space and other 
nearby opportunities- and build on the 
good relations with our neighbours on  
the peninsula.

In 2010, Ravensbourne relocated  
to an iconic and much-envied  
new building, next to The O2 
on Greenwich Peninsula. It’s an 
extraordinary space. 
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Our current portfolio has set us on the 
right path. We are a leading provider  
of employable graduates and innovators; 
we have innovative business support 
programmes; creative technology-focused 
Continuing Professional Development 
(CPD); business incubation, and services 
and facilities for digital design, media and 
broadcast sectors. 

As a design ‘laboratory’, we provide 
a space for industrial future planning 
and prototyping, and play a key role 
in the innovation of digital technology 
industries. We are an Apple Authorised 
and Adobe Accredited Training Centre, 
run Apple and Adobe short courses, and 
help established professionals gain new 
skills through CPD sessions in broadcast 
and design technologies. In addition, 
we are a production company and a 
product development lab, Microsoft IT 
Academy, iPhone developer centre, an 
emerging user of iTunes U, and a place 
for digital business consultancy.

We host a range of events with a number 
of partners including Mozilla, who are 
returning for their fifth conference, 
and WONKHE’s annual event for those 
interested and engaged in higher 
education policy, people and politics.

Our Incubation programme for new 
enterprise has supported 640 London 
businesses, created 24 new businesses, 
developed 30 new products and services, 
enabled economic growth for 100 
businesses, improved the environmental 
performance of 20 businesses and 
fostered new collaborations with 80 
businesses, as well as creating new jobs 
for London. 

Our challenges in this area include 
balancing the growing scope and scale 
of competition with the resources we 
are able to deploy to generate and 
support our industry partnerships.

Education  
and Enterprise
Our aim is to become a crucible of design and 
media innovation, an incubator for the next 
generation of creative talent, and a source of 
knowledge and inspiration for global design  
and communication industries. 
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Our learning and teaching bridge the gap 
between educational and professional 
experience. To ensure that our graduates 
continue to be among the most sought-
after professionals in the creative 
industries, we apply the latest research 
and innovative educational techniques. 
Based on our five educational principles: 
Cultivate, Collaborate, Integrate, 
Advocate and Originate, graduates 
develop a resilient and confident mindset 
with the ability to think creatively and 
holistically, harnessing the technology 
and skills required for a long-term, 
sustainable career. 

Ravensbourne is justly credited with 
developing a range of innovative 
learning experiences that mirror the 
best of design and communication 
industry practice. Our graduates are 
renowned for being ‘work-ready’ and 
our employability rates are enviable.

From the moment they begin to use our 
virtual learning environment our young 
professionals belong to a community 
that can share experience and learning 
through digital technology. 

Our staff and young professionals 
are free to create, communicate and 
collaborate wherever they are. As 
well as the more formal classroom 
experiences and face-to-face tutorials, 
learners are supported by lectures and 
demonstrations captured on video as 
a reusable resource; Skype tutorials; 
assessment submission and feedback 
online; provision of a wide range of video 
resources such as Mistika, audio and web 
resources and the use of social media 
networks for certain kinds of feedback. 

Young professionals can also showcase 
their work, send data to our render 
farms and prototyping facilities, and 
distribute work through the Internet  
and our own IPTV channel.

We need to ensure that the ways we 
teach keep pace with rapid development 
in industry and make best use of 
evolving technology. Having the latest 
equipment means maintaining excellent 
(and building new) relationships with 
industry suppliers and partners.

Innovative teaching  
and learning
We offer a wide range of courses from pre-degree 
to postgraduate. We treat our students as young 
professionals and, from their first day, encourage 
them to work towards their career goals and provide 
them with opportunities to progress through 
our various qualification levels to achieve them. 
Increasingly, students who join us at undergraduate 
level are staying on to pursue postgraduate studies. 
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The majority of our learners are 
enrolled on higher education (HE) 
Honours degrees regulated by the 
Office for Students (OfS). There are 
also nearly 300 further education (FE) 
students enrolled on courses funded 
currently by the Education & Skills 
Funding Agency (ESFA), primarily on the 
Diploma in Foundation Studies, a 1-year 
preparation year for students entering 
the creative disciplines. 

We have a small but expanding 
postgraduate area of study offering 
1 and 2 year masters programmes 
including MA, MDes and MSc degrees.

Overall, our student body is balanced  
in terms of gender and excitingly diverse 
in terms of ethnicity and nationality. 
Some key facts include:

Studying by programme
–  85% of our students are on  

an undergraduate degree
–  12% are studying a further 

education programme
–  3% are studying a postgraduate 

programme

Domicile
– 81% are from the UK
– 12% are from Europe
– 7% are Non UK, non EU

Age of students
– 1% are aged under 18
– 80% are aged 18-21
– 13% are aged 22-25
– 5% are aged 26-35 
– 1% are aged 35+

We are noted for the employability  
of our graduates due to our vocational 
focus and industry connections. In 
February 2016, Ravensbourne and 
Ogilvy won a national award for their 
Rough Diamond Employability Talent 
program. Ravensbourne statistics from 
the national Destinations of Leavers 
from Higher Education for graduates 
attaining relevant jobs have been 
amongst the best in country, with 19/20 
graduates going into work or further 
study within six months of graduation.

Ravensbourne cannot afford to be 
complacent about student recruitment. 
The HE environment is increasingly 
competitive following the Government’s 
recent removal of the cap on student 
numbers. Other changes in the UK 
regulatory environment will make it 
easier for new competitors to enter the 
market. In addition, we face technology-
enabled competition from other countries.

Student profile

Ravensbourne has a diverse and lively student 
body of approximately 2,400 students. Our 
students tend to be very well represented in 
the lists of winners of national competitions 
annually, and are known for their strong work 
ethos and professional focus. 
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We have global aspirations and 
connections. In 2017, the QS Higher 
Education subject rankings placed us  
in the top 20 in Europe and in the top 10 
in the UK for Art and Design. We’re part 
of a national and international network 
of innovators, partnering with major 
multi-national brands like Samsung, 
Microsoft, Marks & Spencer, Cisco, 
Ogilvy & Mather, Barclays and MTV.  
Our alumni include many industry world 
names, including Clare Waight Keller 
of Givenchy, Stella McCartney, Emma 
Hill of Mulberry, Jay Osgerby of Barber 
Osgerby, Bruce Oldfield, Russell Pinch 
of Pinch Design, Ian Forrester of BBC 
Backstage, and Richard Howarth, Head  
of Industrial Design at Apple.

We have links with a number of 
education institutions overseas,  
linked to our target markets in Europe, 
China, USA, Canada, Korea and Hong 
Kong and we are looking to deepen our 
reach internationally. Almost 20 percent 
of our students are international, with 
a high proportion of postgraduates 
attracted by our significant investment 
in digital technology and our 
professional relevance. We have Tier 
4 Sponsor Status from UKVI and we 
participate in global competitions and 
live projects, ranging from documentary 
filmmaking to staff and student 
exchanges with Bergh’s School of 
Communication in Sweden.

Our reputation  
and reach
Ravensbourne’s success is evident in the many 
prestigious industry awards won by our young 
professionals – from organisations including 
the Royal Society of Arts, D&AD (Design and 
Art Direction), Promax, Graduate Fashion Week, 
New Designers, the Audi Design Foundation, and 
Brantano. Our student degree shows now include 
all courses and are University-wide events taking 
over the entire building for one week in June. 
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The Board of Governors 
The Board of Governors of Ravensbourne 
is responsible for the strategic direction 
of the University, its educational character 
and mission, and the finance, property 
and staffing of the organisation. 

The Board’s core membership must 
include a majority of independent 
members, the Vice-Chancellor,  
staff members and members of the 
Students’ Union. There are currently  
18 Board members.

The Board of Governors is chaired  
by Jonathan Drori and supported by  
a number of sub-committees, made 
up of members of the Board: the Audit 
Committee, the Finance Committee,  
the Nominations Committee and the  
HR & Remuneration Committee. 

Academic Board
This is the main academic authority 
for matters relating to scholarship, 
teaching, and academic standards 
for all courses. It is also responsible 
for the strategic development of the 
university’s academic activities and 
the resources needed to support 
them. Chaired by the Vice-Chancellor, 
its membership is drawn from the 
academic and administrative staff  
and the Students’ Union.

Executive
The University is led by the Vice-
Chancellor, Professor Linda Drew. 
She is supported in her role by a 
Chief Operating Officer and 7 senior 
executives who between them represent 
the full range of institution business. 

Our organisational 
structure
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The bridging finance of £34m was repaid 
between August 2010 and January 2011 
leaving Ravensbourne with long-term 
loans of £6m. Ravensbourne, from its 
surplus and cash generation has and 
will continue to service and repay these 
loans and also build and diversify its 
educational provision.

Ravensbourne’s annual turnover 
comprises mainly fee income from 
students and developing commercial 
activities. Expenditure is dominated by 
staff costs representing around 50% 
of all costs. Ravensbourne’s financial 
strategy is reviewed and approved by 
the Board each year.

2012–13 2013–14 2014–15 2015–16 2016–17

Staff  
Numbers

151 168 189 221 256

Income  
£000’s

18,121 21,740 24,241 25,272 25,940

Expenditure  
£000’s

17,548 20,174 22,988 24,871 25,844

Surplus/(Deficit) 
£000’s

573 1,566 1,285 401 96

Capital
£000’s

184 355 581 759 128

Financial overview

Ravensbourne completed its major capital 
investment for its new site at the Greenwich 
Peninsula in 2010. The total budget for this 
project was around £73m and was funded  
from a range of sources, including the sale 
of the prior site at Chislehurst, partner 
organisations and Government.

Income Expenditure
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We wish to recruit five people.  

We wish to recruit two independent 
Governors, each with specific professional 
knowledge and experience of either:

•  Leadership, probably via very senior 
management in a publicly listed company 
or a large non-profit organisation

•   Higher education, probably via recent 
senior management within an HE 
institution. We would especially welcome 
applicants with additional experience 
in safeguarding, Further Education or 
university links with industry. 

We also wish to co-opt three independent 
members to committees of the board, 
each person bringing specific and senior 
experience in one of:

• Financial leadership
• Audit
•  Human Resources and  

Organisational Development.  

Governors are appointed for an initial 
term of three years (reviewed after one 
year). This may be renewed on approval 
by the Board. Additionally, Governors 
are expected to serve on at least one of 
the Board’s sub-committees (committees 
usually meet 3-4 times per year).

Governors must:
•  Act in accordance with the instruments 

of governance of the University and 
with its internal rules and regulations

•  Uphold the highest standards  
of governance and probity 

Our Governors need to:
•  Confidently engage with, and advise 

on, University strategy

•  Be powerful advocates on behalf 
of the University in presenting its 
achievements and ambitions to the 
creative industries

•  Through excellent networks, extend 
Ravensbourne University London’s 
reputation across the UK and abroad

•  Act in a collegiate manner for the good 
of the University and its students, 
supporting Ravensbourne’s values: 
creativity, integration with industry, 
and inclusivity.

Personal Specification
Proven substantial senior, strategic 
experience in one of the technical 
areas outlined above. Diversity makes 
us stronger. We welcome applications 
from suitably qualified people from all 
sections of the community.

Personal Qualities:
•  Highly developed people and 

communication skills

•  Personal integrity and high  
ethical standards

•  A proven commitment to equality, 
diversity, openness and transparency

•  A strong commitment to Higher 
Education and the values, aims  
and objectives of Ravensbourne 
University London

The role is unremunerated, although 
reasonable expenses will be paid.

The Role and  
Personal specification
Governors use their skill and experience to 
position Ravensbourne University London at 
the forefront of higher education for creative 
industries, both nationally and internationally. 
The Board meets at Ravensbourne six times 
a year, which includes an annual away day. 
Important work in some key areas is delegated  
to various board Committees.
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Ravensbourne is fortunate to operate 
in the most diverse city on earth. We 
welcome applications from suitably 
qualified and experienced individuals 
from all sections of the community. 

For more information, including  
how to apply, please visit: 
www.minervasearch.com/ravensbourne 

Applications, in the form of a CV and 
cover letter, should be submitted to 
ravensbourne@minervasearch.com  
by no later than 3 September 2018.

How to apply

The appointment of new Governors will be 
overseen by the Nominations Committee,  
led by the Chair of the Board. 
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RavensbourneUK
RavensbourneUK

Ravensbourne
6 Penrose Way
Greenwich Peninsula
London SE10 0EW
United Kingdom

ravensbourne.ac.uk
info@rave.ac.uk
+44 20 3040 3500 

#OurRavensbourne


