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INTRODUCTION 
SOAS is looking for a forward-thinking Director 
of Marketing, Student Recruitment and 
Admissions to lead and develop its work in these 
connected areas – including the development 
of a marketing, student recruitment and 
admissions strategy.  The successful candidate 
will also lead on the development of SOAS’s 
brand, positioning SOAS as a distinct leader in 
the international HE sector, in the UK 
and overseas. 

As one of the world’s leading institutions for the 
study of Asia, Africa and the Middle East, SOAS 
is in a unique position to analyse, understand 
and explain some of the most challenging 
issues facing the world today. The academic 
focus on Africa, Asia and the Middle East brings 

together a global community of scholars and 
stakeholders and our global outlook is reflected 
in the diverse composition of staff and 
student bodies.

The ideal candidate will have substantial and 
proven experience of developing and delivering 
a marketing strategy to achieve growth in a 
dynamic market and knowledge of a wide range 
of marketing techniques. They will have a good 
understanding of the higher education sector in 
the UK and international markets and excellent 
staff leadership and people management skills 
– encompassing direction setting, delivery, 
performance management, team building, staff 
development and change management.

2



3 MINERVA - DIRECTOR OF MARKETING, STUDENT RECRUITMENT & ADMISSIONS

BACKGROUND 
SOAS is a special place – where language study, 
disciplinary focus and regional expertise come 
together to provide important insights into the 
world’s past, present and future. 

We have one of the most international student 
bodies of any university in the world, and a 
diverse academic staff base. With around half 
of our students engaged in language study 
either at beginner, intermediate or advanced 
level, we are also a truly multilingual as well as 
multicultural community.

SOAS is home to around 5,000 undergraduate 
and postgraduate students who study on 
campus, together with a further 3,000 others 
who are registered for one of our online 
learning programmes. Around half of our 
students study at postgraduate level, with the 

remainder taking undergraduate or foundation 
programmes, or engaging in our SOAS Summer 
School. Our academic base comprises around 
350 teaching and research staff, organised into 
11 disciplinary departments and six regional 
centres and institutes. SOAS scholars grapple 
with pressing issues such as democracy, 
development, human rights, identity, legal 
systems, poverty, religion and social change.

Opened as the School of Oriental Studies in the 
City of London in 1916, we have grown into a 
multi-disciplinary institution based in the heart 
of Bloomsbury, where critical scholarship and 
alternative perspectives on regional and global 
issues flourish.
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THE ROLE
Post Title: 

Director of Marketing, Student Recruitment and Admissions

Reports To: 

Deputy COO (Student and Academic Experience)

Department: 

Marketing, Student Recruitment and Admissions

Direct Reports: 

Marketing, Student Recruitment and Admissions Team c.30FTE

 
Job Summary

To lead and develop SOAS’s Marketing, Student 
Recruitment and Admissions strategy in support 
of the School’s Vision and Strategy and the 
academic and financial plans approved by the 
Executive Board and Board of Trustees.   

Also responsible and accountable for:
• cost-effective and efficient resource 

management in the implementation of 
the marketing, student recruitment and 
admissions, strategy

• accurate delivery and dissemination of 
relevant market research and intelligence to 
inform evidence-based decision-making at 
senior level

• providing leadership across the School, 
including to Executive Board and 
departments, on all aspects of marketing 
the School’s offer, including evidence-
based advice on the development of the 
programme portfolio, pricing and tariff 
structures

• the development of SOAS brand positioning 
as a distinct leader in the international HE 
sector, including the accurate promotion 
of SOAS in all forms both in the UK and 
overseas
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THE ROLE
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Key Tasks:

1. To develop and lead SOAS’s marketing, 
student recruitment and admissions, 
strategy in line with the School’s Vision and 
Strategy and deliver ambitious growth in 
student number targets

2. To build positive working relationships 
with senior management including the 
Executive Board (EB), Heads of Academic 
Departments, the Recruitment and 
Admissions Steering Group amongst 
others, to inform the development of 
the marketing, student recruitment and 
admissions strategy and ensure that it is 
implemented effectively

3. To develop and manage the implementation 
of specific marketing and recruitment 
operating plans, with Performance 
Indicators as appropriate, that will deliver 
agreed student number targets

4. To build effective relationships with 
Directors and Heads of Academic 
Departments across the School to 
ensure their understanding, goodwill 
and engagement in implementation 
of marketing, student recruitment and 
admissions activities

5. To manage effectively and cost-efficiently 
the staffing, financial and physical resource 
of the marketing, student recruitment 
and admissions department, deploying 

third party service providers effectively as 
required

6. To develop a ‘best in sector’ marketing and 
student recruitment function: developing 
staff to fulfil their potential, increasing staff 
satisfaction and retention and nurturing a 
positive and enabling attitude towards the 
delivery of ambitious student recruitment 
targets in an increasingly competitive 
market

7. To develop SOAS’s corporate and student 
marketing including brand development 
to protect and capitalise on the unique 
position of SOAS in the international HE 
market

8. To develop and oversee implementation 
of brand engagement plans to encourage 
and foster adherence to SOAS brand values 
across the School

9. To deliver high quality advertising and 
promotional materials across all relevant 
media to support the School’s corporate 
and student recruitment promotional 
activity, ensuring timely and accurate 
delivery of high quality materials

10. To work with colleagues across the School 
to ensure continued business improvement 
and effectiveness of the School’s marketing, 
student recruitment and admissions 
activities
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THE ROLE

11. To collaborate with colleagues across the 
School engaged in external relations activity 
and contribute to the School’s External 
Relations Strategy

12. To act as an ambassador for SOAS at all 
times both internally and externally

13. To represent the School externally in 
marketing, student recruitment and 
admissions fora  and more generally in the 
higher education sector

14. Improving the effectiveness of the 
recruitment and admissions process; 
maximising conversion rates of students 
with appropriate potential from application 
to offer and from offer to admission

15. Formulating and implementing the School’s 
recruitment strategy and admissions 
policy working with the Recruitment and 
Admissions Steering Group and other 
others

16. Formulating recruitment and admissions 
targets including clearing and confirmation 
decisions

17. Developing data collation and analysis on 
an annual cycle that will inform the strategic 
decision-making of SOAS and the tactical 
plans of the marketing, student recruitment 
and admissions teams

Notes:

Mainly an office-based role. The role 
will involve travel within the UK and 
internationally and the need to assess 
rapidly the needs of new and unfamiliar 
surroundings.

The above list of job duties is not exclusive 
or exhaustive. The post holder will be 
required to undertake such tasks as may 
reasonably be expected within the scope 
and grading of the post.

18. Supporting student induction activities

19. Supporting academic staff involved with 
admissions and recruitment

20. Taking a senior role in the response to 
complaints and appeals about student 
recruitment and admissions processes and 
decisions

21. Playing an active role in the management 
of the Student and Academic Experience 
Directorate, as a member of the 
Deputy Chief Operating Officer’s senior 
management team.
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THE ROLE

Person Specification

Essential Criteria
• Educated to degree level or an equivalent 

standard

• Outstanding written and oral 
communication skills

• Proven commercial acumen with excellent 
strategic thinking and planning skills

• Substantial and proven experience of 
developing and delivering marketing 
strategy to achieve growth in a dynamic 
market and knowledge of a wide range 
of marketing techniques (including the 
application of the marketing mix, CRM, 
market research and their application) 
– ideally within the HE sector, but could 
be through organisational membership 
or other relevant customer building 
programme

• A good understanding of the Higher 
Education (HE) sector in the UK and 
international markets and the current 
challenges facing HE in the UK

• The capability to make the connections 
between strategic and operational 
objectives and to translate strategic intent 
into practical action

• Experience of developing and implementing 
brand-building strategies

• Experience in the development and delivery 
of persuasive business cases and plans

• Experience of leading process and systems 
review and development

• Excellent staff leadership and people 
management skills, encompassing direction 
setting, delivery, performance management, 
team building, staff development and 
change management – ideally within a 
complex working environment.

• Effective project management abilities 
with good financial management skills and 
proven ability of devising and managing 
budgets

• Capability to manage relationships at a 
senior level, and the ability to influence and 
persuade senior professional services and 
academic colleagues 

• A belief in the benefits of Higher Education 
and a passion for making a difference 
through encouraging a diverse selection of 
individuals to study at SOAS
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THE ROLE

• A willingness to engage in continuous 
professional development activities to keep 
personal knowledge base and skills up to 
date and to develop them further

• Collaborative and positive approach toward 
team working and consensus building in 
order to achieve positive outcomes 

Desirable criteria:
• Experience of working in a university 

or education environment or relevant 
experience of the Higher Education sector 

• Postgraduate education qualification

• Professional marketing qualification and/or 
membership of an appropriate professional 
body
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THE ROLE

Benefits and salary
The role will be remunerated commensurate 
with its level and the experience of the 
appointee. 

Pension
The School operates the Universities 
Superannuation Scheme (USS) for eligible 
staff – which includes generous employer 
contributions.

Holiday
Staff are offered 30 days (6 weeks) paid leave 
per annum plus Bank and Public holidays 
normally observed in England and Wales. In 
addition, the School is normally closed for up to 
six days a year, over the Christmas and Easter 
holidays. Part-time staff will be entitled to the 
pro-rata equivalent.

Additional benefits
Other staff benefits include the option to apply 
for a travel season ticket loan, cycle to work 
scheme and support with childcare. 

For full details of the benefits of working at 
SOAS, please visit:  https://www.soas.ac.uk/
staffdevelopment/new-staff/staff_benefits/
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HOW TO APPLY
To apply please send a cover letter and CV to

soasmsra@minervasearch.com by no later than 2 August 2018.

At SOAS we celebrate diversity and promote 
equality and inclusion amongst our staff and 
students. As such, we welcome applications 
from all, regardless of personal characteristics 
or background. We particularly welcome 
applications from Women and Black and 
Minority Ethnic candidates as they are under-
represented within SOAS at senior level.



www.minervasearch.com

CONTACT
Minerva can be contacted as follows:

Vivien Bateson
Valentina Serra
Kellie Horner
Ben Tucker

Should you wish to have a conversation, please contact either Vivien, Valentina or 
Ben at soasmsra@minervasearch.com


